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The 2022 Subaru Outback. The 2022 Outback is built to take you anywhere. It features the confidence of standard 
Symmetrical All-Wheel Drive with up to 33 MPG and the advanced safety of both standard EyeSight® Driver Assist 
Technology and the available DriverFocus® Distraction Mitigation System. And it’s engineered to last, with 96% of 
Outback vehicles sold in the last 10 years still on the road today, more than Honda or Toyota brands.* 
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Schmitt Music is your exclusive home for Steinway & Sons and Steinway-designed 


Boston and Essex pianos. Proudly representing Steinway for over 60 years! 
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OUR LAVENDER | FROM THE EDITOR 


Currently Vibing 


BY ANDREW STARK 


I want to take a brief step away from what's 
become my typical format for these letters, and 
discuss a little bit about what I’m feeling/vib- 
ing/loving right now. 

2021 was a tough year (like really, really 
tough, personally and universally), but there 
were definitely highlights. I’ve discussed mu- 
sic in some of my pieces before, but I was re- 
ally feeling a couple Hot Chip remixes (they 
turned Remi Wolf’s “Disco Man” inside out, 
and transformed Casper Caan’s “Last Chance” 
into an electro banger); Thom Yorke’s “Creep 
— Very 2021 Rmx” offered some much needed 
solace during 2021’s darkest time; speaking of 
darkness, witch house pioneers White Ring 
came out of absolutely nowhere with the oddly 
moving “Tower”; Beach House dropped a ton 
of classics on their EP Once Twice Melody; 
Grouper’s Shade may have been my favorite 
album of the year; Denzel Curry dropped “The 
Game,” and is releasing a new album soon; 


Timber Timbre quietly released some Hallow- 
een classics; and I discovered the seemingly 
unstoppable band Nation of Language; among 
many others. I don't know what's in store for 
us this year, because I don’t have the time or 
energy to look into it, but Spoon’s new single 
“Wild” is currently on repeat. 

Favorite movie of the year was Julia Du- 
cournau’s Titane, favorite show Euphoria. Also 
loving the new season of How To with John 
Wilson. Oh, and I Think You Should Leave is 
masterful. 

Let’s see. Favorite podcasts: Threedom and 
Comedy Bang! Bang! The chemistry of that 
Earwolf crew is beautiful. 

What else? Started dating again, which 
turned the levels of every one of my human 
emotions all the way up, but has evened out 
now to a happy equilibrium. It’s interesting, 
seeing yourself within the context of yourself, 
rather than part of a relationship. It’s kind of 


like the moment you see your parents as living, 
breathing, flawed humans rather than ideas. 

Went on a big poetry kick, and really loved 
the work of LGBTO+ poets torrin a. great- 
house, Jennifer Huang and Nicky Beer—all fea- 
tured in the pages of this very magazine (Beer 
forthcoming). 

The highest point for my 2021 was, paradox- 
ically, in unison with my lowest point. I drove 
down to Spring Grove alone, to stay on a beau- 
tiful regenerative farm. That first night, I was 
sitting by the fire and the family’s enormous 
dog came bounding out of the darkness and ba- 
sically tackled me. She hung out all night, but 
the morning brought my highlight: I woke up, 
a little hungover, and climbed the ladder down 
from the little cottage’s loft. Outside the front 
door was that enormous dog, waiting for me. 
I honestly think that moment turned my life 
around. fl 
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Come from Away and Well Take You In 


BY E.B. BOATNER 


Home. The word, the concept, has almost as 
many connotations as there are individuals. For 
many, there's the stereotypical house and white 
picket fence, even though we know the darkness be- 
yond the door often gives lie to the white gloss of the 
exterior. 

How many written words, of songs, poetry, imag- 
es in art, work to capture home with a capital “H.” You 
Can't Go Home Again, Keep the Home Fires Burning, 
Odysseus’ 10-year return (in his own erratic, solipsis- 
tic fashion). Letters from soldiers far away, from kids 
at camp, of Eloise and Abelard each seeking home in 
the bosom of the other. A House Is Not a Home, if you 
want to stretch the image... 

“Home is where the Heart is,” Home Sweet 
Home, Home on the Range, “Home is where I hang 
my hat,” indicate more than latitude and longitude. 
It can mean “Other people” or it can embrace “Soli- 
tude.” It’s defined in Robert Frost’s “The Death of 
the Hired Man” as, “Home is where, when you have 
to go there, / They have to take you in.” A dubious, 
ambiguous reunion for all concerned. 

In the Orpheum’s recent Broadway production, 
Come From Away, one brief, eternal moment, as the 
twin towers fell on 9/11, clearing all US airspace in 
a stroke, “Home,” for nearly 7,000 stranded air pas- 
sengers from around the globe, Home became “The 


Rock,” formally known as Gander, Newfoundland. 
After 28 enforced hours aboard the place they had 
to go, they were released to the welcoming warmth 
of the town’s residents who took them in, who rallied 
to feed, entertain, and lodge the influx of guests sent 
through terrorist destruction of which the passen- 
gers were still ignorant. 

“Come from away,” in local parlance, means any- 
one passing through “Here” on their way “There.” 
In 1935, Gander (CYQX) was chosen for its location 
close to the great circle route from New York to Lon- 
don. When international travel became feasible after 
WWII, Newfoundland Airport became Gander Inter- 
national Airport—then after non-stop jets ruled the 
skies, less frequented. 

On that September day in 2001, Gander’s popu- 
lation grew by nearly 66% through operation Yellow 
Ribbon, that rerouted all US air traffic, Canada dic- 
tated outlying host airports (including Vancouver, 
Halifax and others) to keep central Canadian termi- 
nals open. Gander’s and the other newly minted hosts 
were left to their own devices as to how to feed, shel- 
ter and entertain the wayfarers. 

Created by Canadian spouses Irene Sankoff and 
David Hein (Book, Music & Lyrics) Come From Away 
has won a rainbow of awards, including the 2019 OŁ 
ivier Award for Best Musical. Using a very simple 


background “wall/aircraft hull,” tables, chairs, and 
outdoor/indoor indicators, 14 cast members, each 
character’s name with added “and others,” the en- 
semble portrayed real Gander participants, or amal- 
gams thereof, to represent passengers/townsfolk, 
including dynamic captain Beverly Bass (played by 
Moorhead, MN native Becky Gulsvig), who had been 
taking that American Airlines aircraft from Paris to 
Dallas. 

Each of the 6,700 evacuees no doubt had their 
own aching images of home, wondering when—if— 
they'd see it again, but the playwrights’ skillful han- 
dling, and the actors’ uncanny merging and shape- 
shifting brought Home home to tiny Gander. Using 
the same actors as residents and evacuees intensi- 
fied the events of those five days, revealing “home” 
through the eyes of both givers and receivers, who, it 
turns out, are the same. 

Minneapolis is a notoriously easy audience, but 
the outpouring of cheers and the standing ovation 
on opening night made one’s eyes sting (just a bit) 
as one also leapt to one’s feet, joining in to welcome 
these visitors from Away into our collective Heart 
and Home. I 
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OUR LAVENDER | A DAY IN THE LIFE 


Jerome 
Hager 


BY LINDA RAINES 


W 
ma 
is 


$ 


Name: Jerome S. Hager, affec- 
tionately known as “Grandma Jerome” 
or “Queen Mother” 

Where did you grow up? 

I grew up on a registered Hol- 
stein dairy farm 5 miles south east of 
Ellsworth, WI. My family went to the 
little Catholic Church a mile down the 
road. For first and second grade, I 
went to a one-room schoolhouse with 
8 grades. Yes, we walked a bit over a 
mile to school and back. There were 
four students in my class. 

Where do you live? 

Eight years ago, I moved from a home in 
Woodbury to a condo in Minneapolis North 
Loop. Life is so much more enjoyable when you 
can walk to many places (doctor, dentist, grocery 
store, restaurants, etc.). I learned this life lesson 
from my travels to one of my favorite destinations 
— Old Town, Puerto Vallarta, Mexico. 

Who do you live with? 

I live alone and entertain myself in a variety of 
ways: cooking, bridge, international travels, fam- 
ily visits. I enjoy my life at home. 

What is your occupation? 

I retired after 36 years at 3M Company, most 
recently spending several years as a global supply 
chain manager. I learned so much over the years 
dealing with people from all around the world. In 
addition, being chair of the GLBT+ group at 3M in 
the mid- to late 1990s was life changing. As chair, 
I was also on the 3M corporate diversity council. 
I still remember one of my most significant learn- 
ings from our diversity director (an amazing Black 
woman): “Jerome, you don’t understand. You are 
different. You actually look at me when you talk 
to me.” Nowadays I enjoy life via global adventure 
and cultural travels. “Grandma Jerome” became 
my nickname during my adventure travels as I 
was often the oldest person on the trips. 
Between travels, I enjoy cooking for my family 
and I love spending time with my grandchildren. 

When did you come out? 

I was age 42 when I got so depressed that I 
had to figure my life out. My life was reborn with 
many new life lessons, but I still had so much to 
learn. 

How’d that go? 

It was a major life challenge with a less than 
amicable divorce, and I had no support from my 
parents. I felt alone navigating this life change. 
Fortunately, the GLBT affinity group at 3M and 
friends I met while country western dancing at 
the old Town House helped me survive. Well, that 
and 20 years of therapy. 

When do you wake up? 

When my body wakes me, as I do not set an 
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Grandma Jerome’s 


RECIPE BOOK 


EST. 2020 


alarm. I typically wake around 7 or 8, but it can 
vary from anywhere between 6 and 8:30 or so. 

Phone alarm or old school alarm? 

Phone alarm, if needed, for travels or an early 
appointment. 

What’s the first thing you do in the 
morning? 

Pick up my phone and go to the kitchen to 
make a coffee or latte. Breakfast is typically one 
of three options — a bell pepper and eggs cooked 
in bacon fat, cereal with a banana, or oatmeal with 
fruit. 

Coffee — Cream or no? 

Most definitely coffee every day, black or with 
whole milk. 

How do you spend your commute? 

I always lived close to work, so my commute 
was short. I thought commuting was a waste of 
my time. 

What do you nerd out for? 

Iam a liberal political junkie of sorts. With ex- 
periences working at 3M, I have a good insight 
into global trade issues, manufacturing sources 
of supply decision-making, etc. I also travel the 
world and talk with people along the way. It gives 
me a good foundation to understand political and 
social issues. 

What music have you been digging 
lately? 

I am not big into music. I will play the music 
channels on Comcast: soft rock, 90s, or BMA 
(Black Music America, a Minneapolis-based sta- 
tion) 

Is your work space tidy or a hot mess? 

My home and workspace are, and have always 
been, obsessively organized. 

What’s been your favorite job? 

I enjoyed most of my jobs at 3M ...one spe- 
cific project that stands out as a favorite was to 
help set up a supply chain planning process for a 
manufacturing line in China with export to Asia. 
The people in China were open, respectful, and so 
very eager to learn. 
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Favorite weeknight meal? 

Roasted chicken and butternut squash. 

On a usual weeknight, you are doing 
what? 

Watching Netflix and playing games on my 
phone or iPad, unless I am cooking for grandchil- 
dren. 

Bedtime? 

When I get tired, typically 10:30 to 11:30 pm. 

Favorite weekend activity? 

Cooking for family when we can get together, 
or playing bridge with friends. 

What are you most proud of, and why? 

Oh, a tough one. I can't limit it to one thing. I 
would summarize it as being nurturing and build- 
ing friendships with all types of amazing people 
around the world. 

e Parenting my two amazing strong daugh- 
ters and nurturing my grandchildren.? 

e Having friends locally and around the world 
encompassing all ethnici.es, ages, occupations, 
social statuses, etc. One can learn from all types 
of people.? 

e Organizing CookboyzMSP a monthly 
GLBT+ pot luck, for the last 21 years (Cook- 
boyzMSP on Facebook). The CookboyzMSP 
group gave me the nickname “Queen Mother”. 

e Writing and publishing “Grandma Jerome's 
Recipe Book” as a fundraiser for Avenues forY- 
outh, a local homeless shelter for youth here in 
Minneapolis. I was told three copies of said book 
are in the US Pentagon as a softer way to show 
visible support for equality in the National Guard. 
I still have books available—make a donation and 
get an amazing recipe book by visiting https:// 
give.avenuesforyouth.org/fundraiser/3119326 

Words of wisdom to share? 

Take good care of yourself, you are the only 
one that can.”*Be fabulous, no matter what life 
throws at you.” Grandma Jerome I 
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Bri Hall 


Love Is in the Airwaves 


BY ASHLEY BERNING | PHOTOS COURTESY OF BRI HALL 


Bri Hall is a 27-year-old modern Renaissance woman. She has 
amassed over 1.1 million followers globally on various social media plat- 
forms, creating content that feels like a backyard conversation with your 
funniest, most interesting friend. She draws portraits, performs music 
as singer-songwriter La Hara, creates cosplay costumes and special ef- 

fects makeup, is the founder of Smartista Beauty, loves learning more 

than anything, and probably wins at trivia a lot. She is—this cannot be 

stressed enough—delightful. And now she's got a new podcast out 
called Count to Ten. 

A first-generation immigrant, Hall was born in New York to a 
Jamaican mother and moved to Maryland when she was young. 
Her artistic talent was obvious at an early age, and so was her 
curiosity. *I want to understand as much as possible,” she says, 

“because I feel like a lot of hatred comes from a lack of under- 
standing. I don't have to agree with everything, by any stretch, 
but I like to still understand it at the end of the day.” She breez- 
ily discusses her ADHD; growing up different formed within 
her a great deal of empathy, and a willingness to self-advocate. 
For her, everything is interconnected, and the guestions are 

always firing, demanding more information—in fact, she re- 

ceived the DSM-5 for Christmas last year. Learning is her 
hobby. “I know I am no expert,” says Hall. “I’m just a very curi- 
ous person by nature and I love to continue learning. Expand 
my pallet. Meet many diverse people and be exposed to diverse 
people because I feel like that’s how you grow most is by being 
exposed to differences.” 

Social media, and now podcasting, allows her to do just that. 

*T'm able to jump from concept to concept from episode to epi- 
sode where I’m really able to explore these niche interests, or 
things that impact me,” she says. “Just being curious about 
N things is something I’m able to explore. Like if I just say, Hey, 
N I wanna learn about this really rare group of people that exist 


in this very purposeful location [for example], I can actually 
N talk to somebody from that group and I can actually find 
À answers and information at any time. I love being able to 
adapt and being able to switch things up. Because I can 
get bored pretty easily, honestly, and then when I'm 
interested in something I have kind of a tunnel vision 
for that thing. So I feel like podcasting, social media, 
music have allowed me to really hone in on what I’m 
interested in, release that to the world, and then 
move on to my next point of interest, you know?” 
Count to Ten is a weekly podcast, presented by 
RedCircle Studio. The first episode premiered on 
January 18, in which Hall hosts Keziah Dhamma, 
creator and founder of Swirly Curly hair prod- 
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ucts and the Curl College educational platform. The two discuss their 
natural hair journeys, the lack of education surrounding natural hair, and 
the CROWN Act, which prohibits discrimination based on the wearing 
of natural Black hairstyles, and has so far been passed in only 13 states. 
They talk about the difficult search for products and technigues that 
have worked for their hair. It's relatable in a way that somehow feels 
universal, even if you haven't experienced it, because Hall's sincere cu- 
riosity and authenticity bring humanity to the forefront of any conversa- 
tion. Self-acceptance, psychology, and even evolutionary theory are all 
brought up during this episode—everything is connected, and all of it 
is interesting. 

Her future guests include Brittany Lackey and Germani Manning of 
The Black Girl Bravado podcast, Charlotte Nguyen, MANNYWELLZ, 
and author Jen Winston of Greedy: Notes from a Bisexual Who Wants Too 
Much, and a wide range of topics are covered—from living with invisible 
disabilities, to the model minority myth and the specific stigma bisexual 
people often face. “In that episode [with Jen Winston] we go in depth 
on bisexuality and biphobia, and stereotypes about bisexuality that kind 
of come from both sides,” Hall says. “So we might see stereotypes that 
happen from people in the heterosexual community, but you might also 
get stereotypes from the lesbian community as well as, you know, the 
gay community in general because of this belief that bisexuality quite 
literally does not exist, and that it must be an exact 50/50 spectrum. We 
also discuss the idea that being bisexual means you’re promiscuous by 
nature.” 

Hall continues: “One thing that I thought was really interesting is, I 
was watching a series about asexuality, and some of the people on that 
series were like, Hey, I’m bisexual. I have a romantic interest in multiple 
genders, however I don’t have any interest in having sex at all. And I 
thought, Oh my gosh, this is such a riveting example to shatter the stereo- 
type about sex drive, quite literally, and sexuality being directly correlated. 
It’s that people are trying to link things that aren’t intrinsically linked.” 
Everything comes back to her curiosity and empathy, her passionate 
quest for understanding and productive dialogue. 

Hall seamlessly intertwines her lived experiences with the world 
around her, and is in a constant state of self-reflection. “One of the things 
I pointed out the other day,” she says, “is that if something makes you 
complain because you have to think about it, then that’s probably your 
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privilege. This is the definition of privilege that 
I randomly thought of one day: privilege is the 
ability to not think about something, with little 
or no consequences to how you continue to 
live your life. Like financial privilege. As some- 
one who has been unhoused before, that next 
meal was something I really had to ruminate 
on. Like, oh we have an internship and we have 
a buffet spread, so let’s try to quietly be like, 
hey, can I take the leftovers with me? You know, 
things like that—it was something I constantly 
had to think about.” 

Given her experiences, her strong sense 
of community, and her knowledge of both psy- 
chology and history, she also has the skill to 
step back and look at the big picture, to see 
trends over time. In another episode with Aliza 
Kelly, she considers how Witchtok and recent 
interest in astrology could be related to the 
civil unrest we've experienced recently. “What 
is it about social movements that really draw 
people to the occult or to alternative spiritual- 
ity, new practices, and new frames of thinking?” 
she says. “We explored how we saw this in the 
’80s and ’90s with the increase in interest in witchcraft and the occult, 
and that was post the ’70s, '60s racial movements as well as the societal 
movements that were massively happening at that time. And so I said, 
‘Huh, that’s so interesting, I notice this pattern a little bit, every time 
we have a major movement,’ and I think movements encourage people 
to question where they were standing, quite literally. In times like this 
we don’t feel comfortable as a society to some degree—we knew there 
were so many things wrong, but we were able to kind of be in what we 
thought was normal.” 

Bri Hall’s passion for knowledge is contagious, and her willingness 
to be vulnerable brings it all together. She came up with the name Count 
to Ten after a security guard in a mall physically blocked her from enter- 
ing a store: “I was like, Oh my gosh, let me count to ten, and that was a 
lightbulb moment. Because I do this so often whenever I feel like my 
boundaries are disrespected, or I’m treated differently as a minority or 
someone on the margins of society... We have to have a space where we 
can talk about that.” 

Count to Ten is available to listen on Apple, Spotify, iHeartRadio, Ama- 
zon, and most podcast streaming services. You can also catch Bri on 
YouTube, Instagram and Twitter. fl 
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liana and Anna Regan 


Milkweed Inn — These Trees 
Dream in Technicolor 


BY ANDREW STARK | PHOTOS BY SARA STATHAS 


Michigan's Upper Peninsula is a wild place, rivaled in its wildness— 
in my personal experience, if we're talking North America—by the 
Canadian Yukon and Alaska. The U.P is Ernest Hemingway's turf, Jim 
Harrison's (who both seemed to favor the central U.P, which is largely 
wooded and flat and desolate, especially as US-2 meanders through 
Blaney Park and Naubinway, or the “Seney Stretch” along 28 just north). 
But Jim Harrison, in his exquisite Brown Dog, pretty much nailed its 
confounding appeal: “Some are plain addicted to the north despite its 
absolute inhospitality.” 

But this region remains wild, mostly ungentrified, a place that draws 
the intrepid tourist, the tough and the endlessly curious—those dare- 
devils and headlong adventurous types looking for a new safari. It takes 
another sort altogether, though, to up and move there for half the year. 

Enter Milkweed Inn, super-lauded passion project of Michelin- 
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starred chef and award-winning author Iliana Regan and her wife Anna, 
a certified wine expert. While elements of luxury and artisanal culture 
(the odd boutique hotel, fine dining establishment, winery, etc.) have in 
recent years sewn themselves into the U.P’s widespread wilds, none—to 
my knowledge, and I’m a Yooper—have debuted with such force and 
critical acclaim as Milkweed. 

Milkweed asserts itself as “a small inn/bnb located within the Hi- 
awatha National Forest,” which is both accurate and not particularly: 
they can accommodate up to 10 guests among three in-cabin rooms, an 
Airstream and a wall tent. And these guests dine very well—think locally 
foraged (by Chef Regan herself) everything, moose tartare, smoked lake 
trout, fresh nettle pasta with kale pesto, and all manner of unspeakably 
delicious fare in a setting that is nothing short of magical. 

All told, this is basically immersion therapy in the deep woods—akin 


Continue on page 18 


| 
Get your Kitchen Restyled, Reinvented, 
Redesigned and Reimagined Today! 


Receive a FREE GIFT IPA 


with Every Appointment! 


OFFER GOOD THROUGH MARCH 31ST, 2022 


Typically 1/3 the Cost of 
a Traditional Remodel 


nier RIKIR 
N YOUR APPOINTMENT TODAY 


BBB RUSCOKITCHENS.COM RUSCO KITCHEN 
mew 952.746.7663 REMODELERS 


| A DIVISION OF 
5010 HIGHWAY 169 N, + NEW HOPE, MN 55428 MINNESOTA RUSCO & COMPANIES 


| TRAVEL 


to a five-star hunting camp, say, but the food’s really fucking good. 

Can you tell me about yourselves? Where did you grow up, 
and what was that like? 

Anna Hamlin: I grew up in a college town in Southern Indiana. My 
parents worked in a restaurant and brewery together. My dad started 
out as a pizza delivery guy and eventually became COO of the compa- 
ny, called One World Enterprise. They had pizza stores that catered to 
drunk college students, a brewery and a sit down bistro restaurant. I was 
entranced by the industry from a young age. I started working at the 
restaurants as soon as my dad would let me—I was obsessed with all the 
cool college girls I worked with. My mom was conservative and catholic; 
my dad, a party animal and an atheist. I guess I kind of took after him be- 
cause by the time I was 15 I was getting into trouble. My parents moved 
me to Pennsylvanian to live with my aunt, uncle and their five kids. I 
wasn’t allowed to talk to anyone from Indiana, or go back until I was 18. 
I finished high school [in Pennsylvania]. Right after I came back to In- 
diana, the drugs and alcoholism caught up with my dad—he overdosed 
and died. I dropped out of college and started working in restaurants a 
year and a half later. 

Iliana Regan: I grew up in northwest Indiana on a small 10-acre farm. 
It was quiet, for the most part. Kind, gentle, sweet. Lots of fresh produce, 
canning and foraging. It was a small farmhouse with a small homestead. 
My sisters were much older than me but left a huge impression. I miss 
that place and would do anything to get that time back. I think that’s what 
I’m searching to create with Milkweed. In a sense I’m trying to come full 
circle and embrace that childhood feeling of comfort. 

Can you tell me a little about Milkweed Inn? 

AH: We bought Milkweed sight unseen. It seemed perfect, but we 
couldn’t get out to see it in February, so we went ahead and took a leap 
of faith. It’s a cabin about 45 minutes from the nearest gas station, nine 
miles down a muddy, bumpy logging road. The cabin is situated on 150 
acres, has a riverfront, and untouched land. There’s a town called Wet- 
more about 10 miles north, but it’s not accessible by car. Ten guests ar- 
rive on Friday evening, they meet us at a mini mart in town and caravan 
in, so no one gets lost. We serve five meals total: a casual dinner on 
Friday, easy breakfast and lunch on Saturday, tasting menu Saturday eve- 
ning, and Sunday brunch. In between meals on Saturday, guests go out 
and do activities, explore the forest, or relax with a book. Cell service is 
limited. After Sunday brunch, we all caravan back to the mini mart, and 
people go home. It’s essentially an elaborate sleepover dinner party. We 
do this every weekend for about six months. 

Are you both very outdoorsy? 

AH: I’ve always enjoyed camping but I wouldn’t say I’m super out- 
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doorsy. I like living in the middle of nowhere for half the year and in the 
city for half. It makes you appreciate the beauty and privacy of the woods 
and the energy of the city. Iliana and I have done plenty of camping to- 
gether with our dogs. We also have done a couple of big Airstream trips. 
I used to do a lot of hiking and trail running when I was younger, but I 
have arthritis now, and can’t walk for long distances. We also got married 
at a summer camp. Iliana has much a deeper and more pronounced con- 
nection to nature than I do. 

IR: I love being outdoors. I spend every day, most of my day outdoors 
even when I’m in the city. This is exactly what I wanted. I wanted to be 
right in the middle of the wild and if you ever visit there you'll see that’s 
what we did. Sometimes it’s a little frightening to think of how far out we 
are. But it’s worth it. 

Iliana, you studied creative writing. Can you talk about your 
journey from there to here? Do you still write, and in what capac- 
ity? 

IR: I write every single day. In 2019 my first memoir was long listed 
for the National Book Award. I have a second memoir on the way, the 
through-line being foraging. I’m currently writing a third novel and com- 
pleting the MFAW program at the School of the Art Institute in Chicago. 

Any tips on hosting a dinner party at home? 

AH: I am more on the guest service side of things so I have defi- 
nitely picked up some tips for making people feel more comfortable. The 
biggest point of awkwardness is when guests first arrive. They are in 
your space, and don't know where anything is. I always give people a 
tour immediately. I show them where to put their things, where they are 
staying/sitting, where the bathroom is, etc. Also, get a beverage in their 
hands as guickly as possible. We always have snacks out and music play- 
ing when people get there. And if you don't know everyone, pick out a 
characteristic about them as soon as they tell you their name and say it 
several times—Jenny: freckles; John: orange Crocs, etc. When dinner is 
over, it's nice to say something about the group, and how lovely it is that 
we can all be together and share a nice meal. I always do a thank you and 
a toast after the last course is served. 

IR: Clean up as you go. Have your mise en place ready. Cook with 
your intuition and not with hard recipes. Taste as you go. Trust yourself. 

And, finally, Pm having a date over here Thursday, and I’m 
making vegan sushi. Any tips/advice? 

AH: Be yourself, lots of avocado, and use proper sushi rice. 

IR: Marinated shitake mushrooms in the rolls. Tamago, tempura 
rapini and sweet potato. E 
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MidModMen+friends 


Make Like the Phoenix and Rise Anew 


BY ANDREW STARK | PHOTOS BY ASHLEY RICK 


People who shop at MidModMen+friends in Saint Anthony Park 
know what they’re doing. They furnish and decorate their living spaces 
with intention, a curatorial flair. This sofa’s a stunner, that walnut table 
lamp an objet d’art. The bedroom becomes a refuge, the living room a 
showroom. It isn’t just about feeling stylish and cool in your personal 
surroundings; it’s about harmonizing your space (and, ipso facto, your 
own mind). Because your home should offer at least a semblance of the 
eye-popping serenity found in art museums. And so MMM really doesn’t 
sell furniture: they provide a discerning collection of functional artwork 
for the home. To wit, you don’t just sit in an Italian A. Sibau Sculpted 
Solid Cherry Chair, you use this exquisite sculpture for its intended pur- 
pose. 

2021 will live in universal infamy, but that year was especially dif- 
ficult for some of us—including Neal Keilar, who co-owns MMM with 
husband Jon Mehus, and who endured a Shakespearean amount of mis- 
fortune. We had the opportunity to sit down and chat with Neal about 
these challenges, and quite literally rising from the ashes to reopen their 
wonderful shop in early February of 2022. 
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MidModMen +friends 


2021 was, of course, a hell of a year for you—but inspiring 
that you've persevered. Can you tell us a little about that? 

Very few people—or businesses—can claim to have been unscathed 
by the challenges of 2021. But we took it on the chin a lot more than 
average. I was diagnosed with cancer in January and underwent major 
surgery in March, followed by a long period of recovery. It took me out 
of the loop; I couldn’t lift [anything] so I couldn’t work much for the 
better part of two months. That was extra tough because business had 
never been better or brisker. Then I had a mid-year hiatus to take care of 
some difficult family matters. 

When I got back we were still on track for a record year. Then in late 
September someone set fire to our storefront. That shut us down hard. 
Miraculously, we suffered only minor damage to our inventory—all of it 
easy to remedy. But physical and smoke damage to our space was exten- 
sive. By the time we reopen it will have been four and a half months since 
we shuttered the business at our University Avenue location. 

The community has been kind to us. ModiLumi Lighting, a longtime 
partner, gave us a temporary home in their own store. Other businesses 
offered support. Friends pitched in and business partners stayed true. 
Our customers continued to cheer us on and our online community kept 
growing. How can we not be buoyed by that network of encouragement? 

Jon and I are pretty determined people, and we're also pragmatic op- 
timists. It never occurred to us not to reopen, even if that meant running 
our business in a different way. We considered a handful of alternatives 
but kept circling back to our legacy business model. It’s so much a part 
of us that we couldn’t be made to walk away from it, despite a year of 
calamity. 

MMM is a Twin Cities mainstay. What sets you apart from 
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other stylistically like-minded boutigues? 

Ten years ago we created the store we wanted to shop in but couldn't 
find in the Twin Cities. In that respect, MidModMen+friends is uniguely 
us. Honestly, I'll bet other stores would say the exact same thing about 
themselves. All of us, whether intentionally or not, operate businesses 
that are expressions of our personal styles, habits and histories. 

From the start, we’ve wanted to strike the balance between following 
our own design muse and fulfilling the needs of real people outfitting real 
homes, offices and lives with things that are well-made, well-designed 
and beautiful yet practical. We take great care in choosing, restoring and 
presenting everything. The store is constantly evolving and we keep a 
sharp eye on how everything works together. We put things in context— 
real vignettes—that help people imagine how they might look in their 
own homes. 

Our competition is ourselves: How can we be a better version of our- 
selves, surpass our own expectations, lead and follow in balance. That 
shows through when people visit us. They can tell that we’re personally 
invested in the business, the offerings and the experience customers 
have in person. 

I find collectors/curators of Mid-century goods and furniture 
to be fascinating—and very driven—people. It is not easy work. 
What has been your journey up to opening MMM? Do you, like 
many others, love the thrill of the hunt, as it were? 

Jon is much more motivated by finding fresh things; I’m driven by 
sending them on their way to new homes. Neither is a breeze. There’s 
a lot of work that goes into it, including a full-on furniture restoration 
process that’s dirty and heavy and sometimes frustrating. Grabbing at- 
tention for our offerings is another type of manual labor and we punch 
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the clock on that just about every day. 

Where do we get all these things? Someone once told us about an old- 
time antiques dealer with a long-gone store who answered the question 
this way: “I get them from the gettin’ place.” 

When we started out, we had to hunt high and low for future inven- 
tory. Luckily, over the years as our visibility has grown things mostly 
come to us via referrals and reputation. Another important resource: the 
+friends who are part of our collective. They find things all kinds of ways 
that we don't, like auctions and estate sales and flea markets hundreds 
of miles away. They gather their own pieces, revive them and then bring 
them into the mix. 

Musically, there's a “Minneapolis sound.” Is there a Min- 
neapolis style? You work with a lot of incredibly talented local 
artisans. How would you describe the overarching Twin Cities 
aesthetic? 

This is big city and an endlessly diverse one. So there are tastes and 
tastemakers that span the spectrum. We don't see a monolithic style even 
though modern decor has a strong presence. The Twin Cities aesthetic 
is defined more by the large and thriving and celebrated community of 
artists and artisans here. There seems to be a widespread embrace of 
the authentic, whether it's modern or boho or avant garde or rustic. It's 
a pretty heady time to be a maker or creator here and around Minnesota. 

MMM has always made local artists and artisans part of the mix. We 
showcase them under our Future Heirlooms banner, which conveys the 
timelessness of what they create. They are literally making items—art, 
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textiles, furniture—that will be passed down to subsequent generations. 
Or collected by savvy style makers in the future. A lot of the pieces we've 
featured have found homes all over the country and even abroad. That 
must make us net exporters of a Twin Cities style! 

Has there ever been an item that you just couldn't part with? 

People either assume that we keep all the good stuff for ourselves or 
that we're constantly changing things up at home. The reality is that we 
sell all the g00d stuff because we're business people at our core and the 
g00d stuff is what sells best. The process of furnishing our own home is 
part of our origin story. Buying a new house many years ago triggered 
a search for things we wanted and needed. But we kept finding pieces 
that were amazing but not destined for our personal lives. So we started 
selling the extras. Over the years we've definitely refined our own decor, 
trading out bits and pieces for things that are a better fit. Occasionally 
one lamp gets traded for another, but for the most part our home is set- 
tled and that makes it easy to catch and release without regret. 

What's next for MMM? 

Our plan is to be around for a long time even if it might look and feel 
different than today. We could ratchet it up or reel it in or take it in a to- 
tally different direction. But not yet, not just as we throw open our doors 
again. We feel renewed and committed and determined. We've missed 
our customers and were grateful to have overcome the challenges of 
the past year. We both love what we do. Someday when we do turn off 
the lights for the last time, it will be on our terms. Meanwhile, were so 
happy to be back! 

Visit MidModMen+friends at 2401 University Ave. W. in Saint Paul, 
or online at www.MidModMen.com and across social media. fl 
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MartinPatrick 3 


Home Design for Our New Reality 


BY SHANE LUECK | PHOTOS COURTESY OF MARTINPATRICK3 


Working from home is here to stay (at least for many of us). The on- 
going pandemic and labor shortage forced companies to come to terms 
with it and home design trends are starting to reflect this reality. 

In the beginning, when we optimistically assumed we would be head- 
ing back to the office “soon,” we had makeshift home offices: the kitch- 
en table, TV trays, folding tables. Now, as people are accepting the new 
normal, more permanent home office solutions are in the works. 

The housing market over the past year shows that some people are 
changing homes in order to accommodate the new reality, but many peo- 
ple are updating their current home to suit their needs. The design team 
at MartinPatrick3 has been constantly busy with renovations to adapt 
homes to incorporate a designated workspace (in fact, there’s currently 
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a waiting list for their interior design services). 

*A lot of people are investing in new furniture,” says Carly Winslow, a buyer at MartinPat- 
rick3, a curated boutique spanning apparel, furnishings, and interior design. “I think we all 
realize, as we're putting our homes to use in this new capacity, that it’s nice to elevate things 
around you.” 

She continues, “I go to furniture markets and a huge trend right now is the bouclé and 
comfy fabrics like that—a little more texture. Blankets and throws have been a huge category. 
Cashmere throws that are a much more luxury item—we’ve seen a big trend in that. If you're 
going to do a throw, let's just do the best, most comfy one since we're going to be at home 
all winter. Just all those little elevated things that make the day-to-day life that much better.” 

Even desk accessories have garnered some attention as people are setting up their home 
offices or preparing for the hybrid environment as they slowly return to the office. 

“We've actually seen a lot of people going back to the office, at least part-time, especially 
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on the apparel side,” Winslow says, noting 
an increased interest in suiting and blazers. 
“People’s sizing may have changed during the 
pandemic, and they’re looking to be outfitted 
for going back to work.” 

Whether you’re spending some time in the 
office, or continue to work remotely, the com- 
fort-at-home trend will likely continue even 
into the warmer months. According to Win- 
slow: “I think a lot of people are choosing, rath- 
er than going out, entertaining at home more 
in smaller groups. We noticed it last year—a lot 
of people opted for entertaining in and wanted 
to update their home fragrance, dinnerware or 
barware and things like that to create a nicer 
experience at home.” 

To create your own home office oasis, 
browse the furnishings available at Martin- 
Patrick3, or set up an appointment with their 
interior design team at MartinPatrick3 Studio, 
an architecturally driven, full-service interior 
design firm focusing on mid- to high-end resi- 
dential work. fl 


MartinPatrick3 

212 Third Ave. N., Ste. 106 
Minneapolis, MN 55407 
612-746-5329 
www.martinpatrick3.com 
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when you need us! 
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any furnace & A/C combo 


Ask about payment options or financing* 
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612- 303- 8090 standardheating. com 
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Scout 


Planet-Friendly Queer Pride 


BY GABBI PIERCE | PHOTOS COURTESY OF BEN THOMPSON 


In 2016, married couple Ben and John were searching for positiv- 
ity within the queer community during that decidedly less-than-positive 
year. So they started the process of founding the cool-kid and LGBTQ- 
friendly lifestyle brand Scout. With locations in Saint Paul (27 7th St W) 
and Edina (3925 Market St), Scout hawks super-fun gear ranging from 
pronoun pins to outdoorsy flannel jackets fit for a hypebeast hike, killer 
throws to nostalgic camp flags, and beyond. But more than a lifestyle 
brand, Scout is a shop built on two core values: inclusivity and planet- 
positivity. We sat down with co-owner John Thompson: 

How’d you first conceptualize Scout? 

Scout actually started about 11 years ago. I wanted to do something 
fun and creative on the side, and I had some friends who were doing 
vintage pop-ups, so I started my own menswear pop-up called Scout. My 
focus was primarily on outdoorsy clothes and military surplus, and so 
the name Scout came out of that. I did that for a couple years, then just 
got busy so kind of put it off to the side, but always had this dream of 
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opening an actual brick-and-mortar store. 

[In 2016], some friends of ours and I got together and wanted to do 
something productive with our time and, like, take our energy and try 
to make something positive out of what we felt was pretty abysmal, so 
we started a little group with our friends where we would each pick a 
project that we were working on and meet once a month to talk about our 
projects and try to encourage each other and give each other feedback 
and move things forward. We actually started off wanting to do a cook- 
book, and then as we were going through that process of meeting once 
a month, we were like, Something’s not clicking here. Why are we working 
towards something that I've never really dreamed of? Why don’t we work 
towards the actual thing that we’ve been wanting to do, which was open a 
brick-and-mortar store? So we decided to go back to Scout. So really, it 
came out of this idea that we wanted to—during a time that felt very dif- 
ficult and almost traumatic to us—try to find something positive. 

Are there experiences or feelings that you hope to provide to 
queer customers through your products, or even just the experi- 
ence of being in the store? 


I think first and foremost we try to find 
ways of creating a space where not only do 
people feel comfortable and welcome to just 
be who they are, but also where they can find 
pieces of themselves. 

How does Scout now compare to Scout 
when it was still just an idea? Are there 
places you hope to see it go from here? 

When we initially were working on creating 
Scout our focus was very much on it being a 
clothing store, and I think we pretty quickly 
realized that it could be more than that. Within 
our first year we started adding in more gift 
items, and things that were not clothing but 
related to the brand. I think at this point I 
would call us a lifestyle brand versus a clothing 
retailer. We've kind of expanded from getting 
into gifts to now doing more little home decor 
pieces and things like that, and I think that's 
really the evolution of Scout going forward: 
continuing to build on that lifestyle concept. H 


Scout 

327 7th St W 

St. Paul, MN 55102 
651-340-8624 
3925 Market Street 
Edina, MN 55424 
952-513-7269 
www.scoutstp.com 


eee 


LAVENDERMAGAZINECOM 31 


OUR SCENE | REALTOR FEATURE 


Scott Belcher 


Realtor at RE/MAX Results — Selling in the 
Spring Means Prepping in the Winter 


BY ISAAC JOHNSON 


Scott Belcher at RE/ 
MAX Results has been 
a Twin Cities realtor for 
18 years. In that time, 
he's learned that keeping 
abreast of your current 
local market is key to navi- 
gating the world of real 
estate. “Here in the Twin 
Cities, we’re impacted by 
seasonal trends, as well 
as weather in general,” 
Belcher says. “We have 
fewer buyers who want to be out in the cold.” When approached by a 
seller looking to capitalize on the busy spring market he clarifies that 
spring in Minnesota can start as early as the middle of February. So, 
homeowners looking to sell this spring should start conversations with 
their realtors now. 

Belcher is an advocate for buying and selling in the winter months 
because, while there are typically less buyers, these are the serious 
ones—the braving-the-cold die-hards. As a seller, that is totally to your 
advantage. “We have a harsh winter and any slight warm-up sparks cabin 
fever,” Belcher explains, “so buyers want to get into a home quickly” 
before the market heats up along with the weather. 

It’s expected that this spring will be similar to the last couple years 
with low inventory and low interest rates. However, with the expectation 
that interest rates will finally go up later this year, it may saturate the 
market with even more buyers. This makes for the perfect storm for 
sellers to optimize their profits. 

Belcher has a few preparation methods for sellers. He says, “The 
importance of curb appeal is as important as [the] inside. If you can’t 
get them in the front door they aren’t going to be able to see any of the 
improvements you've made.” He'll walk a seller to the curb of their own 
home and ask them to look at it as if they were a buyer. “A lot of times,” 
says Belcher, “I'll get a gasp.” The roof, gutters and yard should be spot- 
less, and landscaping can be a huge advantage: evergreens in the win- 
ter, flowers in the summer. Evaluate the color and see if anything needs 
a fresh coat of paint. You want to have something that’s eye-catching 
but complementary to the rest of the home. Adds Belcher: “Remove or 
minimize any distractions and highlight the positives by making a focal 
point.” 

Inside, the flow of the home is most important. This can be accom- 
plished by staging where the main goal is promoting movement. Keep 
in mind that two to three people will be moving through the home to- 
gether—make sure there isn’t any furniture obstructing free movement 
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through the rooms, and all surfaces should be clear of clutter. Distraction 
interrupts flow, so remove all of them. Continuity is your friend: stick to 
a dominant color in a front room and carry that color throughout the 
home in smaller ways. “This helps buyers feel more connected,” Belcher 
explains. At the slightest hint of warmer weather Minnesotans start look- 
ing for a patio. It’s beneficial to extend the staging of your home to the 
back yard and showcase the enjoyment of outdoor living spaces. 

Because of buyer demand getting a home ready to sell doesn’t have 
to cost as much as you might think in this market. “Buyers are more 
willing to overlook outdated items,” Belcher says, “knowing they can 
live with them if they’re functional.” Finally, Belcher again stresses that 
sellers boost their curb appeal and be mindful of staging but also that 
“timing is everything, and be realistic.” There are a lot of variables in real 
estate, so listen to your realtor—they know the market. fl 


| = at BE j C "IE R 651 South Cleveland, St. Paul 
'w , | Your Preferred Realtor for 18+ years 651-698-0334 fax: 651-699-2303 
J Experienced and Knowledgeable In VÄN 10, there by noon. 
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Lavender Media is seeking to add a Twin Cities-based full time 
Account Executive to our sales team. We are looking for an 
outgoing, organized, self-driven & motivated professional with 
excellent phone, writing and presentation skills. Candidates : Thomas Nguyen 
should enjoy working directly with clients who are interested in 
growing their business through Lavender advertising and event Branch Manager 


sponsorships. Candidates must be local. . LE N D S MART 
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Song — 


BY STEVE LENIUS 


Happy Valentine's Day! Let's celebrate this 
Holiday of Love with some parody lyrics to a 
famous show tune called “I Enjoy Being a Girl.” 
In this column I will refashion this song so that 
it’s about enjoying being something else. 

“T Enjoy Being a Girl” is a song from Flower 
Drum Song, the 1957 Rodgers and Hammer- 
stein Broadway musical. Oscar Hammerstein 
wrote the lyrics to this song, and they nicely 
encapsulate a 1950s-era stereotyped idea of 
femininity: “brand-new hairdo,” curly eyelash- 
es, lace dresses, and the enjoyment of getting 
flowers, compliments, and attention from men. 

“I Enjoy Being a Girl” has been recorded 
by singers including Doris Day and Peggy 
Lee, and has been sung by many drag queens 
over the years. Phyllis Diller, on her 1968 al- 
bum Phyllis Diller: Born to Sing, sang this song 
pretty much as written, except for adding a few 
Diller-type jokes. But then she added a twist 
by singing the last part of the song backed by 
some effeminate male voices, who concluded 
with her that they hoped to find a guy who 
would appreciate a girl like them. 

Now, many years later, what would happen 
if I reimagined the lyrics to this song for other 
genders and orientations? For men, “I enjoy be- 


34 LAVENDER FEBRUARY 10-23, 2022 


ing a guy”; for men into drag, “I enjoy being a 
queen”; for those into puppy play, “I enjoy be- 
ing a pup.” For the kink community, there are 
so many choices: “I enjoy being a dom, domme, 
top, sub, Sir, boy, slave,” or even—surprise!— 
“girl” again, although this time using “girl” in 
a leather/BDSM/fetish context, as in “girls of 
leather.” 

But I came up with a word that, because 
it's more inclusive, I think works even better 
than any of the choices I listed above: “perv,” 
which is short for “pervert.” In the same way 
the LGBT community has reclaimed the for- 
merly derogatory word “queer,” kinky people 
everywhere have reclaimed the formerly de- 
rogatory words “pervert” and “perv” as terms 
of pride and endearment. We have even coined 
the word “pervertible,” which refers to an inno- 
cent-looking household item, such as a kitchen 
spatula, that can also be used for nefariously 
pleasurable purposes. 

So, with apologies to Hammerstein (and 
to Richard Rodgers, who wrote this song’s 
music), I present the lyrics to “I Enjoy Being 
a Perv.” 

INTRO: 

I’m a perv, and by me that’s simply fine 


ail 
KA 


Photo courtesy of BigStock/enastasiam 


TEnjoy Being a... 


I am proud that I'm kinky as the devil 

That I'm blessed with a sweet and twisted 
mind 

And my thoughts are the nicest kind of evil 

When my sub has arrived I’m feeling stellar 

As I think of the pleasures we'll pursue 

Down we go to the dungeon in the cellar 

And we revel in the things we love to do. 

VERSE: 

When I'm at a party flogging 

Giving someone what they deserve 

My blessings I’m cataloguing 

I enjoy being a perv. 

When I meet a sub who’s willing 

And it’s me that they want to serve, 

Their manner is so fulfilling 

I enjoy being a perv. 

I flip when I get to do some fireplay 

I rave when I dribble melted wax 

I love doing bondage and shibari 

But my favorite thing is swinging paddle 
smacks 

I'm strictly a kinky kinkster 

And my future I hope will be 

At the side of another kinkster 

Who'll enjoy being a perv 

Loved a perv... like...me. E 
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ESSAYS ON MAD MAGAZINE'S 
HUMOR AND LEGACY 


SEEING MAD: ESSAYS ON 
MAD MAGAZINE'S HUMOR 
AND LEGACY 
Ed: Judith Yaross Lee and John 
Bird 
University of Missouri Press 

A scholarly, wide-ranging 
overview of the magazine that 
influenced thousands of readers 
over decades of time, a monthly 
humor publication that only car- 
ried spoof ads and let its then- 
young readers in on what adults 
were really thinking, Seeing MAD 
is a treasury of viewpoints on 
the machinery that ran the lot. 
A reader in, say, 1957, might not 
have been able to parse Nathan 
Abrams’s “A Secular Talmud: 
The Jewish Sensibility of Mad 
Magazine,” or Nicolas Labarre’s 
“Joining the Fray? Mad on Rich- 
ard Nixon and Spiro Agnew,” but 
they knew they were on to some- 
thing big. That year saw MAD’s 
only paid ad, “REAL ADVER- 
TISEMENT” until 2001, when 
economic necessity intervened. 
A rich compendium of history, 
personalities, and the “What, Me 
Worry?” of an era. 
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I WAS BETTER LAST NIGHT: 


A MEMOIR 
Harvey Fierstein 
Knopf 
$30 

Harvey Fierstein possessed 
flair at birth. He lets it shine here, 
promising to tell all, from his sec- 
ond-grader jealousy in Brooklyn’s 
PS 186, cast as the paltry caped 
King instead of Sleeping Beauty's 
glamorous, green-skinned, black- 
nailed Evil Witch, to a violent 
sexual coupling at the Trucks he 
turned instantly afterward, pen 
to notepad, words that bore fruit 
in International Stud, to why rab- 
bits proliferated in Widows and 
Children First! Fierstein adapted 
La Cage aux Folles, won two To- 
nys (of four total) for portrayals in 
Torch Song Trilogy and Hairspray, 
and...much, much more. What I 
Did During Covid-19 could have 
subtitled this many-faceted jewel 
that he sums in closing, “And 
there's no such thing as having 
lived too much.” (And, the fat lady 
ain't sung yet.) 
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The Tree of Life 


and the Soul of a 


Neighborhood 


Mark Oppenheimer 


SOUIRREL HILL: THE TREE 
OF LIFE SYNAGOGUE 
SHOOTING AND THE SOUL 


OFA NEIGHBORHOOD 
Mark Oppenheimer 
Alfred A. Knopf 
$28.95 

In the deadliest anti-semitic 
attack in American history, on 
27 October, 2018, a lone gun- 
man murdered eleven morning 
worshippers at the Tree of Life 
Synagogue. A Pittsburgh neigh- 
borhood, Sguirrel Hill is one of 
the country's oldest Jewish com- 
munities, tight-knit, with mem- 
bers spanning several genera- 
tions. Author Oppenheimer is not 
himself a resident, but his father 
grew up there, and family ties to 
Pittsburgh predate the Civil War. 
Declining to focus on the killer, or 
even on the immediate sensation- 
al crime, Oppenheimer spent the 
year following the massacre inter- 
viewing residents; Jews and Gen- 
tiles, old and young, religious and 
not, to learn how one town had 
reacted; how their collective grief, 
their determination to continue in 
their place and a cherished envi- 
ronment played out over time. So- 
bering. Hopeful. 


MANYWHERE: STORIES 
Morgan Thomas 
Farrar, Straus and Giroux 
$26 

Liminality knits the com- 
plex threads of Morgan’s frayed, 
bruised, but ever-persevering 
protagonists. Southern, variously 
queer, the characters pursue er- 
ratic, often dangerous paths carv- 
ing out their perceived bodies, 
lives, and unique ways of walking 
in the world. Those paths include 
immersing in the past, meeting 
with a real personage in “Taylor 
Johnson’s Lightning Man” when 
14-year-old Taylor waits in1908 on 
Ellis Island to meet Frank Wood- 
hull, aka Mary Johnson, to take 
their picture together in an elec- 
tric photo booth. The trans person 
in “Manywhere” is trapped in a 
cabin with her wandering-in-place 
father until they can swap with 
another “daughter” and escape. 
Brilliantly crafted, the reader is 
led into each of the nine tales, 
uncomprehending, 
frequently unsettled, but perceiv- 
ing—as through a dark glass—co- 
herency. fl 
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BY RANDY STERN | PHOTOS BY RANDY STERN 


In 2021, the Ford F-Series lineup of pickup 
trucks continued its four-plus decades streak of 
being the best-selling vehicle sold in the U.S.A. 
While sales were down from the previous year 
by 7.8 percent, Ford still managed to deliver 
over 726,000 units to their intended customers. 

The lion’s share of the F-Series sales goes 
to its half-ton model, the F-150. 

Granted, our community usually dictates 
the vehicles that we drive. There are some 
surveys that state that we would purchase the 
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F-150 on a relative scale as does everyone else 
in this country. You would think that our pre- 
ferred half-ton full-size pickup would be the 
Ram 1500, but not necessarily. 

In the pickup truck market, the key to suc- 
cess is to offer something for every type of con- 
sumer. If you own a business, you really need 
a work truck. If you’re planning to tow some- 
thing, you can get away with a trim that offer 
leather (or leatherette) seating. 

Then you get into the more expensive trim 


levels. These are trucks that deliver on luxury 
that are usually found on top-of-the-line sedans. 
Then there are ones that make you want to 
fulfill your more adventurous side—the 2021 
Ford F-150 Raptor does this and more. It’s an 
absolute beast of a pickup truck. 

This third-generation model is based on the 
enhanced F-150 introduced about a year ago. 
As with the last two generations, the folks at 
Ford Performance would take a mere F-150, 
drop its most powerful engine, jack up the sus- 
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pension with an off-road kit, slap on some seri- 
ous all-terrain tires, and let it run on the desert 
floor. 

The result is this orange-colored stud. The 
one where the butchest of us—regardless of 
gender or gender expression—would dare to 
take to the cabin, the lakeside, or ride in a fu- 
ture Pride Parade. 

However, the Raptor does turn heads. It's 
something you cannot ignore. The extended 
fender flares stretch out the overall width to 
about 86 inches, before stretching out the mir- 
rors. A normal F-150 is usually around 80 inch- 
es wide. It also sports its own grille, lighting 
signature with the marker lights on the grille, 
vents on the hood and front fenders, along with 
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its own decal set and tailgate appligue. 

If you look at the tires, don't be intimidated. 
Those are 35-inch all-terrain tires riding on a 
set of 17-inch alloy wheels. Those are standard 
on the Raptor. 

Our tester came with the four-door Super- 
Crew cab and a five-and-a-half-foot box. It's one 
of two cab choices you get in this model—the 
other being the shorter SuperCab. To access 
the box, there is a power tailgate that you open 
and close from your key fob. Plus, there's a 
step and handle that retracts from the liftgate 
for easier access. Inside the box, you can plug 
in a couple of items through two 110/120-volt 
sockets. 

To step into the cab of the Raptor, the side 
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steps can hold your weight and more. You'll 
thank Ford for having them installed for you. 
Once you step up and in, you are greeted by 
an elevated interior that is also useful. The big 
leather seats up front are comfortable with 
room for just about anyone. Rear seat room is 
exceptional with lots of head and leg space for 
three. 

The latest F-150 was praised for the new lev- 
el of technology found on the instrument panel. 
A 12-inch fully digital instrument cluster can 
be customized for the kind of information you 
need. Getting to each screen is easy through a 
few buttons on the steering wheel. The shifter 
can be retracted into the console, with the arm- 
rest folding over to create an in-cab desk. 

In addition, the Raptor is eguipped with an 
18-speaker Bang & Olufsen audio system. It is 
driven by a larger 12-inch touchscreen using 
Ford's latest SYNC 4 infotainment system. It 
offers wireless smartphone connectivity and a 
Wi-Fi hotspot. 

Where the Raptor comes alive starts un- 
der the hood. It has a 450-horsepower 3.5-liter 
twin-turbocharged High Output EcoBoost V6. 
It also puts down 510 pound-feet of torque. It’s 
a powerful truck that can haul a maximum pay- 
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Suite 1600 Medical Arts Building, 825 Nicollet Mall, Minneapolis, MN 55402 
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Available in print, online, and on the Issuu app. 
Lavender is distributed at more than 430 sites, including around all major Pride events. 
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Community Connection brings 
visibility to local LGBTQ-friendly non- 
profit organizations. To reserve your 
listing in Community Connection, 
call 612-436-4698 or email 


advertising@lavendermagazine.com. 


ADOPTION & FOSTER CARE 
MN ADOPT 


Finding families and providing information, 


education, and support to Minnesota 
Adoptive, Foster and Kinship communities. 
2446 University Ave. W., Ste. 104 

St. Paul, MN 55114 

(612) 861-7115, (866) 303-6276 
info@mnadopt.org 

www.mnadopt.org 


ANIMAL RESCUE 

Second Chance Animal Rescue 
Dedicated to rescuing, fostering, caring 
for, and adopting out dogs and cats into 
forever homes. 

P.O. Box 10533 

White Bear Lake, MN 55110 

(651) 771-5662 
www.secondchancerescue.org 


BUSINESS ASSOCIATIONS 
Quorum 

Minnesota's LGBTQ+ and Allied 
Chamber of Commerce working to 
build, connect, and strengthen for a 
diverse business community. 

310 E. 38th St., Ste 209 

Minneapolis, MN 55409 

(612) 460-8153 
www.twincitiesquorum.com 


CASINOS 

Mystic Lake Casino Hotel 

Nonstop gaming excitement with 
slots, blackjack, bingo and more plus 
distinctive bars and restaurants. 

2400 Mystic Lake Blvd. 

Prior Lake, MN 55372 

(800) 262-7799 

www.mysticlake.com 


EDUCATION 

Northwestern Health Sciences 
University 

Natural healthcare degrees and 
certificates in acupuncture/Chinese 
Medicine, chiropractic, message therapy, 
and B.S. completion. 

2501 W. 84th St. 

Bloomington, MN 55431-1599 

(952) 885-5409 

www.nwhealth.edu 


EVENT VENUES 

Landmark Center 

A classic venue, with a grand cortile and 
beautiful courtrooms, accommodates 
celebrations of all sizes. 

75 W. Sth St. 

St. Paul, MN 55102 

(651) 292-3228 
www.landmarkcenter.org 
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COMMUNITY CONNECTION 


HEALTH & WELLNESS 

The Aliveness Project 

Community Center for individuals living 
with HIV/AIDS — on-site meals, food shelf, 
and supportive services. 

3808 Nicollet Ave. S. 

Minneapolis, MN 55409 

(612) 824-LIFE (5433) 

www.dliveness.org 


Family Tree Clinic 
We're a sliding fee clinic that also 


accepts insurance & assistance programs. 


Be healthy. Be you! 

619 Dayton Ave. 

St. Paul, MN 55104 

651) 645-0478 
www.familytreeclinic.org 


Hope House of St. Croix Valley 
Providing people experiencing life- 
changing health challenges access to 
compassionate care respecting their 
dignity & choices. 

5 N. Everett St. 

Stillwater, MN 55082 

(651) 351-0907 
www.hopehousescv.org 


NAMI Minnesota 

(National Alliance on Mental Illness) 
Providing free classes and peer support 
groups for people affected by mental 
illnesses. 

800 Transfer Rd. #31 

St. Paul, MN 55114 

(651) 645-2948 

www.namihelps.org 


Rainbow Health Minnesota 

Rainbow Health provides comprehensive 
health services for LGBTQ+ people, 
people living with HIV, and folks from 
underserved communities. 

2700 Territorial Rd. W. 

St. Paul, MN 55114 

General: (612) 341-2060 

MN AIDSLine: (612) 373-2437 
www.rainbowhealth.org 


MEDIA & COMMUNICATIONS 
Radio K 

Radio K is the award-winning student- 

run radio station of the University of 
Minnesota. 

330 21st. Ave. S. 

Minneapolis, MN 55455 

(612) 625-3500 

www.radiok.org 


MUSEUM 

Minnesota Historical Society 
Create your own adventure at MNHS 
historic sites and museums around 
Minnesota. 

mnhs.org 


The Museum of Russian Art 

Explore Russian art, music & culture 
through exhibitions & live events. The only 
one ofits kind in the U.S. 

5500 Stevens Ave. 

Minneapolis, MN 55419 

(612) 821-9045 

www.tmora.org 


Walker Art Center 

Showcasing the fresh, innovative art of 
today and tomorrow through exhibitions, 
performances, and film screenings. 

725 Vineland PI. 

Minneapolis, MN 55403 

(612) 375-7600 

www.walkerart.org 


PERFORMING ARTS 
Chanhassen Dinner Theaters 
The nation’s largest professional 
dinner theater and Minnesota’s own 
entertainment destination. 

501 W. 78th St. 

Chanhassen, MN 55317 

(952) 934-1525 
www.ChanhassenDT.com 


The Cowles Center for Dance & the 
Performing Arts 

The Cowles Center is a catalyst for the 
creation, performance, education and 
celebration of dance. 

528 Hennepin Ave. 

Minneapolis MN 55403 

(612) 206-3600 
www.thecowlescenter.org 


Lyric Arts Main Street Stage 
Theater with character. Comedies, 
musicals, & dramas in a professional, 


intimate setting where all are welcomed. 


420 E. Main St. 
Anoka, MN 55303 
(763) 422-1838 
info@lyricarts.org 
www.lyricarts.org 


Minnesota Dance Theatre 
Presenting masterful and inspiring dance 
through performance and education 
since 1962. 

528 Hennepin Ave. 

Minneapolis, MN 55403 

(612) 338-0627 

www.mndance.org 


Minnesota Opera 

World-class opera draws you into a 
synthesis of beauty; breathtaking music, 
stunning costumes & extraordinary sets. 
Performances at the Ordway Music 
Theater - 345 Washington St., St. Paul, MN 
55102 

(612) 333-6669 

www.mnopera.org 


Minnesota Orchestra 

Led by Music Director Osmo Vänskä, the 
Minnesota Orchestra, one of America's 
leading symphony orchestras. 

1111 Nicollet Mall 

Minneapolis, MN 55403 

(612) 371-5656, (800) 292-4141 
www.minnesotaorchestra.org 


The Cowles Center for Dance & the 
Performing Arts 

The Cowles Center is a catalyst for the 
creation, performance, education and 
celebration of dance. 

528 Hennepin Ave. 

Minneapolis MN 55403 

(612) 206-3600 

www.thecowlescenter.org 


Twin Cities Gay Men’s Chorus 
An award-winning chorus building 
community through music and offers 
entertainment worth coming out for! 
528 Hennepin Ave. 

Minneapolis, MN 55402 

(612) 339-SONG (7664) 
chorus@tcgmc.org 

www.tcgmc.org 


Zephyr Theatre 

The Zephyr Theatre presents a unique 
experience through professional 
theatrical, musical, and educational 
events. 

601 Main St. N. 

Stillwater, MN 55082 

(651) 571-2444 
www.stillwaterzephyrtheatre.org 


REAL ESTATE 

LGBTQ+ Real Estate Alliance 

The premier LGBTQ+ professional 
organization for real estate and housing 
professionals. “Advocate. Elevate. 
Celebrate." 

P.O. Box 18491 

St. Paul, MN 55118 
www.realestatealliance.org 


RELIGIOUS & SPIRITUAL 
Hennepin Avenue United Methodist 
Church 

Everyone is welcome at Hennepin 
Church! Vibrant Worship. Authentic 
Community. Bold Outreach. 

511 Groveland Ave. 

Minneapolis, MN 

(612) 871-5303 
www.hennepinchurch.org 


Plymouth Congregational Church 
Many Hearts, One Song; Many Hands, One 
Church. Find us on Facebook and Twitter. 
1900 Nicollet Ave. 

Minneapolis, MN 55403 

(612) 871-7400 

www.plymouth.org 


Westminster Presbyterian Church 

An open and affirming congregation, 
welcoming persons of all sexual orientations, 
gender expressions and identities. 

1200 Marquette Ave. 

Minneapolis, MN 55403 

(612) 332-3421 

www.westminstermpls.org 


YOUTH 

The Bridge for Youth 

Emergency shelter, crisis intervention, and 
resources for youth currently or at risk of 
experiencing homelessness. 

1111 W. 22nd St. 

Minneapolis, MN 

(612) 377-8800 or text (612) 400-7233 
www.bridgeforyouth.org 


LAVENDER LINK 


SIGN UP FOR LAVENDER'S 
BI-WEEKLY NEWSLETTER! 


SIMPLY VISIT THIS LINK 
LAVENDERMAGAZINE.COM/LAVENDERLINK 


Email Address 


MSubsenbe™ 


ENTER YOUR EMAIL 
ADDRESS ALONG WITH 
YOUR NAME. 


CONFIRM YOUR SUBSCRIPTION. 
CHECK YOUR EMAIL FOR A 
e CONFIRMATION EMAIL AND LINK. — 


LAVENDER LINK IS A BI-WEEKLY NEWSLETTER 
WITH LINKS TO EXCLUSIVE STORIES ON 
LAVENDERMAGAZINE.COM, CONTESTS, 
LAVENDER EVENTS, AND MUCH MORE! 


LAVENDER LINK 


lave, 

etti € The 2019 
read; Fall 

it for r free NS & 


Dini 
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@lavendermagazine 


THE NETWORK 


AUTO REPAIR & SERVICE 


GUN SHOPS 


Family Owned & 
Operated Since 1950 


 HAGEN S 2222 
Estimates 7am-5pm All Insurance Accepted 
Lifetime Repair Warranty 
28th & Lyndale Ave. S, Mpls + 612-872-6671 


WWW.HAGENSAUTOBODY.COM 


EMPLOYMENT 


We're striving to build a dynamic, diverse 
and inclusive team of stylists & nail artists who will 
bring creativity and experience to a great space. 

+ 3000 sq ft of Prime Golden Valley Retail - New & 
Modern Salon - Clients Welcomed with Champagne 
+ Be the boss! We offer Chair Rental. 


Contact Lolita directly for a walk through 
(763) 999-1239 


We are also offering a $150 referral bonus for each 
stylist or nail artist referred to us. 


Lavender Media, home of Minnesota's LG- 
BIQ magazine “Lavender”, is seeking to add a 
Twin-Cities based 


MANAGING EDITOR 


to our team. We are looking for an outgoing, 
organized, self-driven & motivated person, who 
is competent in the English language and pos- 
sesses the ability to read, write, comprehend 
and think. Editing skills are required; candidate 
must be local. 

This position would include: Assigning writ- 
ers to feature articles, managing deadlines, 
editing, ensuring completion of tasks and help- 
ing with day-to-day operations in the Editorial 
Dept., including negotiation of writer fees, moni- 
toring budgets, scheduling. etc. 

This is a full-time salaried position with an em- 
ployee benefits package that includes group 
Health, Dental, Life insurance and Long-Term 
Disability. We offer a competitive salary com- 
mensurate with experience. 

Technical skill set: Mac software environ- 
ment. Experience with Excel, Word, social me- 
dia platforms and database software such as 
Filemaker Pro. 

Personal skill set: Elevated level of organiza- 
tion, attention to detail, the ability to work as a 
team, effective communication, self direction, 
enjoys working with new people and has a nat- 
ural drive to grow. 

Please send your cover letter and resume to 
Stephen Rocheford, President & CEO. stephen. 
rocheford@lavendermagazine.com 


MACHINE 


Robbinsdale - Circle Pines - S Hudson - Fargo 


BILLSGS.COM 


HEALTH & WELLNESS 


Your sexual concern 
doesn't need to be a problem. 


The stigma stops here. 


CENTRE FOR 
SEXUAL WELLNESS 


612-208-7704 


www.centreforsexualwellness.org 


After a Century of Service - 
We Know Our Business 


612-354-4764 
www.McOuillanBros.com 


MATTS TREE SERVICE 


CABLING, PRUNING, & REMOVALS 
LICENSED AND INSURED 


Residential & Commercial Services 

ISA Certified Arborist on Staff 

Tree Removal * Tree Trimming «| Chipping * Stump Grinding 
Storm Damage * Lot Clearing * Hedge & Shrub | Pouning 
Emerald Ash Borer, Dutch Elm Disease 

and Oak Wilt protection treatments 

25+ yrs. Experience 

Credit Cards accepted 


Office: 612-706-8210 


REAL ESTATE 
M 


COLDWELL BANKER 
REALTY 


nwalker@cb ealty.co co 
612. 827. 9537 N 


P eN 
a 


aller] cape 


Live Wel. Invest Wisely! 


bé MALINDA 
En 


LAUNERT 


612-802-2527 + malindalaunert.com 


Serving the community for 25+ years!  &şgowu [p 
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OUR HOMES | OUR RIDES 


SAK Ss 
DANAN 


load of 1,410 pounds and can tow up to 8,200 
pounds. 

This engine is connected to a 10-speed au- 
tomatic transmission and a four-wheel drive 
system with a two-speed transfer case and pre- 
determined drive modes designed to manage 
traction for specific conditions. You can choose 
from Normal to Slippery to Sand/Deep Snow 
mode for optimal winter conditions. 

As for fuel economy, we averaged 14.1 
MPG. 

New to the F-150 Raptor is a five-link inde- 
pendent rear suspension with a Panhard Rod, 
a set of FOX shocks, and a set of 24-inch coil 
springs. This may not mean anything to the av- 
erage pickup truck buyer, however the Raptor 
is designed primarily for high-performance off- 
roading. The result is a soft ride that is neces- 
sary to manage rougher terrain—including the 
potholes on our streets that will appear after 
winter is over. 

The Raptor brakes very well. The pedal 
feel is great, and stops are confident on any 
road—or off-road—condition. As for steering, 
be prepared to give it some effort in tight situ- 
ations. You have a large steering wheel that 
takes some patience to get into parking spaces 
around town. On-center feel is okay with a bit 
of play to get it within the lanes—and between 
some tight spots on the path to the cabin. 

How much does a Ford F-150 Raptor cost? 
Consider that the price of new vehicles has 
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gone up in the face of supply chain challenges 
induced by the COVID-19 pandemic—more so 
for pickup trucks. Therefore, the starting price 
for this truck is at $64,145. Our SuperCrew tes- 
ter came with a sticker price of $78,545. Please 
note that our tester was not even equipped with 
every option available. 

Yes, it seems somewhat ridiculous to fea- 
ture a high-performance pickup truck de- 
veloped on a desert floor some thousands of 
miles away in these pages. However, the Ford 
F-150 Raptor appears to be quite popular— 
and desirable—across the Upper Midwest. It 
began a new sub-genre of such pickup trucks 
that have been joined by Ram and, soon, Chev- 
rolet. 

One thing Ford can claim is being an origi- 
nal in this type of pickup truck. It also continues 
to claim the crown of the best-selling vehicle in 
this country. We’re sure you want an F-150 Rap- 
tor. After all, we buy them too! H 
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OUR | JAMEZ SITINGS 


Covid Serenade 


BY JAMEZ L. SMITH 


Where is my voice? 
Will I recover the ability to sing? 
Have I yet to fully recover, 


or is it quarantine, 
atrophied vocal chords? 


Is it permanent damage, 
like loss of sense of smell, 
misplaced trust 

broken heart? 


Will it be like riding a bicycle? 
Will I play the piano? 
Will I ever own a harp? 


This isolation. 


Will I ever sing again? 


OMI. ME 
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7FIRST 
) THURSDAYS - 


a Make A N ja on. ae Fun, 


Join Lavender a nd ou oul 


TH URSDAY 


March 3, 2022 - 5:30 — 8:00 PM 


eat «drink xbowl* party 


3401 Louisiana Ave. S. 
St. Louis Park, MN 


PRESENTED BY: 
HARD SELTZER 
a a a ss] 


Park Tavern will require face coverings 
when not seated at your table or lane. 


TWIN CITIES LGBTQ+ HAPPY HOUR 


Schneiderman's 


FURNITURE 


Lakeville Plymouth Roseville Woodbury Duluth Coon Rapids 
952.435.3399 763.551.3544 651.633.7042 651.730.0321 218.723.2302 Coming Soon! 


schneidermans.com 


